0
Q
O
-

D
O

W

O
| .

9
>
O

c
0,

aa)

O
-
O

O
@
@)

W

Procedia - Social and Behavioral Sciences Vol. 58 (2012) 1-1640

ELSEVIER



Available online at www.sciencedirect.com

SciVerse ScienceDirect Procedia

Social and Behavioral Sciences

ELSEV]ER Procedia Social and Behavioral Sciences 58 (2012) fii-ix
Contents

Strategic Planning at the Level of Higher Education Institution ‘Quantitative Elements used in the Early Stages of the Process’

D.A. RAIUCE S. V. ATCCSANAMI L 4« et v vt e taeseasessssossensossosssssssiasssossoiatosssntsroeasssnessssossosasssnoses 1
A Study to Determine the usage of Strategic Management Tools in the Hotel Industry

FR.Sentiitk. ..o o oiiiiiiiiiiiiiiiiiiiiiiiiiinn T L T Y PP L P TR 11
The Relation between the Quality of the Mission Statements and the Performances of the State Universities in Turkey

L N R N R R R O I I I s T Ty rpmy 19
The Relation between Competitive Tension and Strategic Innovation

| ST T L ST 1 oS 1 72 R R R R R R R R R 29
Strategic Planning Practices of Contractor Firms in Turkey

o ) 11T S i 1 T R R R AR TR PP 40
Managerial Decision-Making and Financial Accounting Information

N T R TR PR 47
Explaining Evolutionary Trend of Strategic Planning from Traditional Economy to Innovation Economy

S.F. Tafti, M. Jahani, S.A. EMOMi. ..o ottt ettt e e ita s ias e ese e e e e s as ettt st e 56
Strategic Planning in Institutions of Higher Education: A Case Study of Sakarya University

N. Akyel. T. KorkusuzPolat, S. ATSIANKAY . .. .o ouuuueniunerotenrineaineeattanaeameitstsentstannnteeaseaacreoneennn, 66
Developing Optimized Strategy by Comprehensive Framework of Strategy; Case Study in a Construction Inspection Company

M. Yazdani, A.L. Larijani, S.T. Zarimohaleh, A. Monavarian......... v e e apainmad s b s dle s iem i § 6 Ka s 0 aie 00 id eeee s nsises e ras e 73
Strategic Analysis of Turkish Energy Industry: Developing a Strategic Model for Resources Optimization

A. Halic,, M. Giingoren, P. Oztiirk, O. Atan, M, KasimoBIU . . . ..o vuustietneanatetiee ettt rie et aea e, 84
The Evaluation of Fleet Structures in Turkish Aviation Industry from Strategic Management Point of View

AO. Karagiille. . .. ovvvnininnnn e e ro s nuca s s sl ale o e b E 8w b h s 6 6 e e e wn 93
Critical Aspects in the Strategic Management Theory

(10O oo T T 98
The Effect of Executive and Ownership Structure on Diversification Behavior: A Research about Businesses Listed In Istanbul Stock
Exchange

007 X R TR TP SOV R G 108
Relationship between Diversification Strategy Applications and Organizational Performance according to Herfindahl Index Criteria

I 11T 11 S 118
Strategic Thinking Skills of Accountants During Adoption of IFRS and the New Turkish Commercial Code: A Survey from Turkey

S.Kargin, RLAKIAS ... ot eiiiians S P T Ty, 128
Evaluation of Public Strategic Planning Models for Turkish Universitics

T.C. Kahveci, 0. Uygun, E.K. Tekez, A. Sevingli, A.G. Kiligarslan, E. DUIZEr . ..o vvvvvnienetiiii it iiieeiieiaeennnas 138
Development Strategies of Telecommunication Companies after the Markets' Liberalisation, A Case Study: Telecom Italia

F.SCalera . ..ot imeniiiseerenaocesntarosssosntsnrrasssensssassasstosetssssasssssasssnatanstsensessoassonnes 149
Strategic Planning of Layout of the Distribution Center: An Approach for Fruits and Vegetables Hall

N. Demirtag, UR. TUZKAYA . ...ttt utsitsnssseeansssansonssasesssneeesassnaseasessesssetssssineereanacannnns 159
Strategic Responses of Top Managers to Environmental Uncertainty

- R N R . B N T B A T SR 169
An Investigation on Vision Developing: Karabuk University Example

A. Karakaya, H. Alkig, S. OSM0JL s . evoovresnroncaroecrrrsvsornsreeserossisscstassssesessssesassassscsesnsasssennns 178
The Imponance of Leadership in Driving a Strategic Lean Six Sigma Management

R. Pamfilie, AJ.P. (Draghici), M. Draghici. . . .. ..o vt i i i i i i i i i it e e 187
Conflict Management and Visionary Leadership: An Application in Hospital Organizations

F.Qmar, A Kaban. ... .vvunetiiitiiiininetinoneannenaerratsroresnaeanassnissssisessenensaassonsneserasosassnsans 197
The Effect of Leadership and Supervisory Commitment to Organizational Performance

C. Zehir, Y. Sehitoglu, E.Erdogan .. .....vveeiiiiiiiiiiiiiiiiiiiinniaes Seetiesetteettteeannttteectantsesennannann 207
Organizational Culture, Leadership Styles and Organizational Commitment in Turkish Logistics Industry

A A CAT e i v vssosossdsessenineiebasnsesessseisnbesstsessnseeesesessesaissesssesivesesssessedsnsssestosoninmad 217

CamScanner ile tarandi


https://v3.camscanner.com/user/download

iv Contents

The Effects of Leadership Styles and the Communication Competency of Bank Managers on the Employee's Job Satisfaction: The Case of
Turkish Banks

M. Cetin, MLE. Karabay, MUN. Ble . . 1o it ittt ittt iaitinetieenaesontoresanaesatsnaseonssssesatenasonssennss 227
Leadership Styles in Strategic Alliances: A Lodging Industry Perspective

N.V. Toylan, F. Semerciliz o coveetiiieiasiiotartsrioiissiionionotaninesbbosssedesiiarnabasssssiosossssssnnnansasoss 236
Exploring the Problems and Advantages of Turkish SMEs for Sustainability

M. Giinerergin, $. Penbek, D ZapIgIofIi s v v vt v uen i vae s on et et ettt e 244
An Empirical Study on Determining the Attitudes of Small and Medium Sized Dusinesses (SMEs) Related to Coopetition

AA AKOBAN, A CINEOZ . oot ittt ittt ie it ettt e s tet et e et it e i e b et e s aai e e aaseataaareaes 252
C-Business: A Theoretical Framework for the implementation of Co-opetition Strategy in E-Business

L Katsanakis, D. KOSSYVA « 1ot tetenanonosnnsssnsosessoesiasssestssrsooniosisiadaaassodannssosonsasosnacssssaorsnse 259
Factors Strengthening the Competitive Position of SME Sector Enterprises. An Example for Poland

M PEAKOWSKE 4 o cvviatunonasanssontosatnsessstsnsassssnssnsssosessnsotsssossesssnsasosasssosnssniossiosasnsinss 269
The Influence of Decision-maker Characteristics on the International Strategic Decision-making Process: An SME Perspective

DS T T YA T & J00 T 1 1| TS DD 279

The Impact of Ethical Leadership and Leadership Effectiveness on Employees’ Turnover Intention: The Mediating Role of Work Related
Stress

M. ElGi, 1. Sener, 8. AKSOY, L. AIPKAIL « o oottt ittt ettt et ettt e et e e e et e e e e e 289
Women Career Advancement in Public Service: A Study in Indonesia

LAG. Azmi, SH.S. Ismail, S.A. Basir e . v o vieviietiietieciiatirnrrsetsenttsasssessneesnsssatssseasssstascorsnnascss 298
The Structure of Strategic Networks in Professionalization Process of Occupations

E. Kirkbesoglu, DU, Erhan. . . oo ottt it e et e e i e 307
Strategic HR Management: Strategy Facilitation Process by HR

A BaS. (e e e s R LT (T ST LN LW e D g e S (L S 313
The Effect of Job Satisfaction of the Talented Employees on Organizational Commitment: A Field Research

M. AIROZ, D. CaKiroglu, . QoD . oo ittt ittt e ettt et e e e e e dees e e 322

G-Square: Development of an Empirical Model to Map Motivators to Deeply Embedded Life Interests as a Strategy for Improving Employee
Performance Through Job Sculpting

R.Ganesan, P. Galll . . . oot o i ieii it ittt et iieieeeeeeeeeasoannaneeecrsrasasssosesssossasssasssastsssssssosnnsns 331
The Effects of using Talent Management with Performance Evaluation System over Employee Commitment

Y. Voral, P, Vardaclier, A AYKIx. oo v covvrernnncicniivnsnanisissssssasssesisasedassnsoisosiancsesioassinasnasiacsans 340
Talent: China's Elusive Strategic Resource

F O 7 200 R 0 {3 350
Relationships between Career Motivation, Affective Commitment and Job Satisfaction

U. Alniagik, E. AInagik, K. AKGIN, S EIaE. . v v ettt e teet i eateee e ts e e et ettt a et et e e ee e e st et naenenneannees 355
Effects of Emotional Intelligence on Job Satisfaction: An Empirical Study on Call Center Employees

H.G. Cekmecelioflu, A. GUnsel, T UIUIAS . . . oo ittt it e ettt et it et ettt et i iae et a e ettt emeanaaneeeeenn 363
Relationships between Self-efficacy and Work Engagement and the Effects on Job Satisfaction: A Survey on Certified Public Accountants

N YAkt O EBFMI) e 06 v oov v sosii 6305000880 snsavdesss s s 5o s s sninien od 66 G0 eisanps s itedeinnis i doeisshnnbninsios 370
“Decentralization and Reforms in Albania”, Require Economical and Political Active Role of All Actors

A.Qarmi, [ Zejneli, A. DUMI, . DOMO . . ..ottt ittt ettt ettt ettt e et et e e et e e e e e e 379
Strategic Performance Projects and Progress-reforming Evaluation in Albania, Under EU Influences

Z Papajorgit, A DU, i oo v evscnnivesioocionnitasansrsssnnnrssessanssodassssstassonsssvestosssiastssisssssannsnsnsn 389
Validity of Fisher Effect for Turkish Economy: Cointegration Analysis

A. Incekara, S.Demez, M. USIEOBIN . . .. oottt ettt e et e e et et e e e e e e e e e e 396
Employment Strategy for Poverty Reduction. A Romanian Perspective

. Herman, MUA. GeOTZESCU & .\ttt ettt e et et et et et e e e e e e e e e e e et s e e et e e e e 406
The Monetary Policy from the Perspective of the Economic Power Centres’ Restructuring

DV, LupU, L ROMINAU 4 ettt et ittt e et ettt e e et e et e e e e e e e e e e e e e e e e e e e 416
Recent Changes in Public Sector Efficiency in Romania: Determinants and Implications

BooG Zugravis, A - SaVa. . .ottt e e e e e e e e e 423
Public Debt in Romania over the Past Two Decades: Did We have a Coherent Debt Policy?

F.Oprea, L Bilan, O. St010a. . .. 1t iiiiiiiiieiiarionitttesetossienssenroreensnsevaserosesasssnsssassans o 434
Crises Effects on Financial System Structure in some Post-communist Countries

D (e T A 444
Main Factors and Implications of Policies Implemented in Romania in the Context of the Current Global Crisis

A DOMEAN. ¢ ottt tet ettt ittt et tvs e e treaattantaasesestneatensansenneasententenstntrasnstnsernrerneeas 454

European Union’s Multilateralism on Trade Policies, Custom Unions and Free Trade Agreements;Comparative SWOT Analyses of Turkey
and South Korea’s Automotive Industries

Audneekara, Mo USIBOBIN. . . ..o e 464

The Strategic Approach to the High-performance Paradigm: A European Perspective
A O N 474

CamScanner ile tarandi


https://v3.camscanner.com/user/download

Comtente v

Determinants of Household Savinge in FU What Policies for Increasing Savinge?

L. Niculescu-Aron, C Mindescu PRI 183
New Innovative Activities in RenewaNe Unerpy Technologies and Eavironmental Policy | n«l nee (mm an bt e nmluhvc ( n-mlry

S Apal B Ay, G Tuncer AP 193
Clustering Approach as a Regional Development Towl

N YelUkalan, T Sovlemeroptn, A Kiay, R Sonmer, U Enlimez, M Alun o . 503
Regronal and Sustainable Development in Tialy (as o member of LY

R Zorrohu 514
Is the Januany Eifect Present on the Romanian Capital Market?

C Bahnt, O Gicd avas s eds e ) ) 523
Modelling Stock Market Oy uh « The Case of Bucharest Stk l ulnnpx

DT, Pele, M MAZOrenct=-MAIIE UL | oyttt et v et s et et e s e e e bttt e e e e 533
Active Portfolio Management on the Romanian Stock Market

C Todx R R R R LR R TN Al s e 543
The Credit l\n\alnr\ \ht\\‘l - .\ mm (O | mancial Stability?

AL ORI vt onnnsasasa et ansnnsa/nsys vames s e s ot e sdlofees olbesusieossesoannassssessoassssdedessesessesesens 552

Furorone Dety Crises versus New Opportunities for Global Intemet Banking Collaboration and Strategic Alliances in the EU and Balkan
Countnes

N O N T T T P 560
Some Quantitative Aspects of Stability Management Strategy in a Bank

S. Saksonova, L SolovJOVa L vt e A T TSP riike des e 569
Linking Turkish Credit Cand Market as Two-sided Market

L & 11 R N T S TR T T 578
Impact of European Integration on Banks® Efficiency

ANLADICE B. CRPIaIU o et o innsnnionstinciomaetseasnnssssrsstsnssosisssssasintocssonsersisveessosessarseonnssens 587
An Analvsis of the Offshoring Decision Process: The Influence of the Company's Size

S 5 I S € T n e 88 % e s b e RN e R e & e e See aia e w ¥ siae aih s 596
For Strategic Planning of Healthcare Management, The Effect of Mobbing on Motivation of Healthcare Providers

Z Antep. G. Bektag, U. Alun, A Drban. ... oo 606
Analyzing the Issue of Respect and Trust: Determining the Mediating Role of Religion

S.H.S. Al N. Mansur, Z. Abdullah. .. ...t v s on sen nmennene v ni e s h Ka e 6s s eSS R A N 614
Strategic Diversity Management Initiatives: A Descriptive Study

LT £ 1= 20 3 PR 5 IR R 624
Impzct of Demographic Factors on Employee's Perception of Mobbing: A Case Study from a Logistics Company

H. Yidinm, B. Uysaloglu.............. Cereastarresiessaras ETrN YN e et E e ey 3 e an e sy i S o634
Sources of Variation in Quality of Life in Romania

i MBIRADE . . o oeos s vmomr oo omin 688 665508 H How e d s s oo d s nom s assssasssbas s dbonisssessssathssstnnssaansinss 645
Linking Corporate Social Responsibility to Corpomle Reputation: A Study on Understanding Behavioral Consequences

C.Maden E. Ankan, EE. Telci, D. Kanur ... ouuuitii ittt ittt iiiiiiseaessasanaasnencansansannsssnss 655
You can't Always Get What You Want: Strategic Issues in Negotiation

G ALAVOINE . ...ttt iieeiissoeanoonnnansoessosessssssooseansassesssnssssnsssassssasssssssssasssanssasssssssnns 665
Exploring Emotional Dissonance: On Doing What You Feel and Feeling What You Do

U. Yozgat, S.C. Galiskan, F.Oben Urii. ... ........... h ettt e ettt et eetheea e iaeea et . 673
The Effects of Organizational Culture and Innovativeness on Business Performance in Healthcare Industry

AZ ACHL, P ACET . ...\ .etiiireuueureeusooossossonsossosssssessssstsssssssarsnssssssssassasssasstnsssnsssnsannins 683
The Mediating Role of Corporate Social Responsibility in Ethical Leader's Effect on Corporate Ethical Values and Behavior

S Aslan, A, Sendofidu. ...ttt e e as R 693
Ethics Between Theory and Practice — Social Responsibility in the Romanian Business Environment

E. Herman, M.A. Georgescu, A. GEOTZESCU . ..o vt v vseterinereianeanieeensns T Ceerrrrirasaseseaesaseaasens 703
The Impact of Ethical Climate on Relationship between Corporate Reputation and Organizational Identification

AZ Oncer, MLYIdiz ..o, s U e o AL SURRO 714
The Effect of Ethical Climate on Work Engagement

M. Yener, M. Yaldwran, S. Ergun. . ................ 88508 0080 P e g ety B R TN Lo e s e LS TEES b AR RS ke b e s e 724

The Moderating Effect of Ethical Climate on the Relationship between Job Satisfaction and Organizational Commitment: Evidence from
Large Companies in Turkey

C. Zehir, B. Milceldili, S. Zehir. .. ... oot g 68 06 s eaa s e NS Ay eh ANt Rt a ey 734
Research and Development: Source of Economic Growth

E.B. Bayargelik, F. Tasel. .. o0uunivn it ineinanaansnnanennes SN Ly €0 v e g hE A A 744
Performance and Potential of Open Innovation Intermediaries

M. Hossain. ......cooiiiiiiiiiiiinns ViesatuansenariaserstrsErersesanns 754
Open Innovation Mill: Utilization of Nokia's Non-core Ideas

M.Hossain......oovvnivnininniinineanns aie ke a s asanneaatene e edsdiens .8risnd cresmcanianbens s 4y sanins weraEsnymat 765

CamScanner ile tarandi


https://v3.camscanner.com/user/download

Vi Contents

Is 'icmng up Bamers to Entry always Profitable for Tncumbent Firms?
S. Dilek. S. Top
q"‘\lcgu Dimension of Outsourcing in the Infnmn!wl\ lnhm\ln; s Inlrmulml Hminfuu
S Apak, S Gumus, 7 Kutban O N S B, 783
About Efficiency of Innovations: What Can be Learned from the lunu\.mun Union Score hu ml lrulr'

W NBSIETOWSKE, ol ATCRIUS. . 4 4t v a v tttitaeinstnaea s et ot oetssnesbetoasssossssoestosissnassssosoasoessabsoncansss 792
Assessing the Knowledge Sharing in 'h'mu ol l(ul l evel In-house \rnn e \u tor Asmlnl with Logistic Regression Model

S TOP dn vare ons A0 ta e maes beas st ta e sdasats SUnNRO NI ENTEELBY 6 EBORENANGIE40TYET60 a0 nadieddsanvbsossossidrns s a02
Cogmitive Approach in l\ velopment of lnnm anon Management Mode l! for Company

ROKAnyew, M. NagRIYeY oo voiianno oot eneesoatassnas oo nsiadtdinst8ansessissosoossisansssiosedssssonsossosssare 812
Technology and Job Competence in the Turkish Labor Markets: A Model and Simulations

A Kare, 8. Z8Im . ..oooviiiiiieisnissisinstsniisansan Vel eisaiedn IRy 820
Network based Determinants of Innovation Performance in \'nchl Iluilding Clusters: Findings of the SOHAG Project

F. Sarvan, G.G. Baser, C.D. Koksal, E. Durmug, O, Dithk, M. Atalay B AIMAZ 000 e i i eia i innneiinnes cesirerssss 830
Learnimg, R&ED and Manufactuning Capabilities as Determinants of Technological Learning: Enhancing Innovation and Firm Performance

1. Kocoghu, S.Z Tmamagtu, H. Ince, H.KeBKiN o oooeiiiiaiiniisisnrersasaacnsonsasensapionsacasrasssrresseresersoacee #42
The Rale of Flexibility on Software Development Performance: An Empirical Study On Software Development Teamns

AL Ginsel, A AGIKEOZ, A TUKEL B Ol L oottt ittt ettt e e et e ta et e et s s e e e e e e e 853
Undenstanding Entreprencunal Cognition through Thinking Style, Entreprencurial Alertness and Risk Preference: Do Entrepreneurs differ
from Others?

L T e e 861
The Effect of Entreprencunial Marketing on Firms® Innovative Performance in Turkish SMEs

G. Hacioglu, S.S. Eren, M.S. Eren, H. CelikKan. ... .cccuiiiiiiiniaiaaieasaiisienssssossasratarsesasosssssessassassanas 871
The Effect of Locus of Control Orientation on Perceived Individual Innovativeness: An Empirical Research in Turkey

MLV Tirker, MINLIRel Lo et e e e 879
Entreprencurship and Sustainable Development in European Countries before and During the International Crisis

D. Stefanescu, A On .. iiiiiiiiiiieiie et a st s a s T a0 i 0 0w esibe idies e 889
Sustainable Strategic Management and Market Effectiveness of Enterprises

AL WREK-OXRI .« e cavmvionseaeatn s bt asssnisnesnonssaesenenesnssiassassnasisnsssennsensis e e 299
The Effects of Family-business Related Characteristics and Strategic Planning on Corporate Entrepreneurship

G.Eser, 0. Demirbag. U. Yozgat . ..ovvviiiieiiiinnnanenns LeRTeres Ve SR B b s Fe e 8 g 4T E 6 0§ E e 5 G G b iale e den Wheee 906
The Perceptions of Entreprencurs on the Strategic Role of Human Resource Management

AS. Uyar, N. DNz, ... ucutiriurarnnscenaiaasasnansssossasassarsssssorieasotsssssssocasssossosssssasssenasnsnne 914
The Impact of Corporate Entrepreneurship on Organizational Citizenship Behavior and Orgnmznhonal Commitment: Evidence from Turkey
SMEs

C. Zehir, B. Miiceldili, S. Zehir. . .......oovieiiaiiiiiiii to 8 oaiie @i s aled VT b eaine s e wi e s e slkin bk s WE 8 SR w e & mere 924
Evaluating Entreprencurship Intentions of Vocational High School Pupils based on Self-efficacy Concept

S. Top, N. Golakoflu, S. Dilek .....coouieiiiniiiiiii i iiiiiiiiiiiaiean erecssamannsserares 0 s emieie Kaanenans s u 934
Revisiting New Managerial Competences: Is There Enough Motivation to Apply Them?

H. Szjgalikova, L. Bajzikova, M. Polakova, E. WOJCIK . . ..o out it ii s a i RS
Entrepreneurship Intentions of Public Universities in Turkey: Going Beyond Education and Research?

N Yildinm, OB. Askun ... ..ooiti ittt ireiaiinienanaaans e ire s 0 a0 s es 18 e R0 e B 0A Bk Y e e nns naelila 953
Optimism Syndrome in Business Life: A Research of Optimism about Academicians in Turkey

[ o 0 717 T PR 964
The Determinants of Domestic and International Visitors” Online Hotel Booking

A.Cezar, HLOBUL ..ot Cieinereresinsietaiesyee e 971
The Factors Affecting Writing Reviews in Hotel Websites

HoOB0L A CEZar . .ooviiiiiiiieiniinioisnrsinsisnsnins b0 N L e s s m e ke e R P osie s whs Sy 8 hm e vy 980
The Effects of European Economic Crisis on the Tourism Travel Companies in Turkey

S. Ozcan. H. Erbiyik, K. Karabofa ... o..vvvvi i iieananns st e nn e e 987
Management of Corporate Identity Dimensions in the Health Care

D. Rutitis, A. Batraga, L. Muiznicce, K. Ritovs .. ......o0vivvien e T A S T 995
The International Patient’s Portfolio and Marketing of Turkish Health Tourism

U. Alun, G. Bektas, Z. Antep, A. Irban. . .............. yoia ¥ o e e ues 0 o ainih 8 v ae A8 4rE ek aieie e o ach e KA 0.8 e aim o Bn e n R 1004
The Perceptions of alian Farmers’ Market Shoppers and Strategic Directions for Customer-company-territory Interaction (CCTI)

F. Cassia, M. Ugolini, A. Bonfanti, C. Cappellari. . . ... v vt e e et et m ettt 1008
Barriers to Integrated Marketing Communications: The Case of Latvia (small markets)

K. Dmitrijeva, A. Batraga , ..,....... R T A R R T temevenedibettaa e saE AT ine e s 1018
Promotional Activities in Hotels: Applications in the Turkey's Region of Cappadocia

N. Acar, K. Gullu, K. Karamustaf . . ... ... oottt ettt ea e iiaai st as et taaisaasianesns e 1027
The Impact of Competition Conditions on New Market Entrants in Istanbul Hotel Industry: An Analyse by using Five Forces of Competitive
Position Model of M.Porter

F.Ugmak, C. Arslan ...........oiiii R R R R LR TR vasasianaa 1037

CamScanner ile tarandi


https://v3.camscanner.com/user/download
Free Hand Highlight


Contents vii

The Tmpacts of B-SCM on the Eaanfling Industry: An Analysis from Porter's Pive Foree Perspectives

S Barutou, MuZ TURNCR 4 ¢ o 1 vt e b oo uoonestese e ot st ne st sessseesseriossotneesoesersessattenssserostasetrsiovssesense 1047
The Actual Collapse and the Tmportance of Moral Values (ethies); Some Reflections regarding the Roots of the Current Crisis
R T [ T L S S T T I N N N T I s 1057

International Competitive Advantage of Turkish Towdsm Industry: A Comperntive Analyse of Turkey and Spain by using the Dinmond
Model of M, Porter

K.O. Ozer, WL Latif, M Sammsik, O Brplin oo oo oo oo oo breres I I I Iy Crvesneanreinrnaens 1064
From Five Competitive Forees o Five Collaborative Porees: Revised View on Industry Stractuee-fiem lmrnrlmlmnlnip

2. DUlti&, V. Gridie, No ATIOVI® oot vtnane s ents s anos st ts s tireasenetnnoansansessonsionsoisossssassssrarinses 1077
Company Competitiveness Measurement depending on dix Stze and Field of Activities

M. Kodend, T.Chladeh Lo i oo EETRIRY i I IR R FO LI N e s er ey 1045
Defining Methods and Criteria for Measuring Rusiness |'t‘1||\ll|llll|\‘(" A Comparative Research between the Literature in ‘Turkey and I'mripn

SoYldiz, AURArakag . o ovv v viii i i Vit eas ' I I 1091
Key Features of Strategic Pertormance Management Systems in Manufactutlng € um|m1|h~n

ML SIIESKA L ottt et ittt i s e Y 1103
Modelling the Strategic Success Factors of the Romanian 1CT based Companies

M. Mazurencu-Marinescu, D TraianPele coooviiiiiivin o Y T TP N I I I oo, 111
Analyzing Social Responsibility as a Driver of Firm's Brand Awarceness

M. Mattern, V. Bacna, J. CerVito o v vttt ettt s neeasoonsoussaesionasetosnessassnssoasossonsetseessnsesons 1121
Entreprencur’s Social Responsibilities From Islamic Perspective: A Study of Muslim Entreprencurs in Malaysia

Y. Yaacob, LAG. Azmi ...\ T T TR I T rrTrrTT 1131
Assessment the Corporate Social Rcsponsnlnhly According to Islamic Values (Case Sludy. Sarmaych Bank)

S.F. Tafti, S.F. Hosseini, S.AA. Emami. ..o .0 O T T R TR R R 1139
Grasping the Nettle: Espousing Economic Values in the Value Plural Operating Context of not-for-profit Social Services

€ = | T T S Ceirareneeees N I T 1149
The Impacts of Governance and Education on Agricultural Efficiency: An International Analysis

N Bayyurt, S, YIIMAZ o oo vt iu ettt et ettt a s s e e e e e e 1158
The Reflection of Good Governance in Sustainable Development Strategics

T 1o TR PP 1166
A Survey aimed at Role and Importance of NonGovernmental Organizations in the Corporate Social Responsibility (CSR)

0. Balaban, F. Cicioglu, E.OKutan. .. .ovvvvvnvrnnss S R RN 1174
Investment Incentives and FDI in Turkey: The Incentives Package after the 2008 Global Crisis

E. Erdofan, R. ATKI. . ..o n ettt ettt ettt et et e s e e e e e e 1183

Main Determinants of Foreign Direct Investments in Romania - A Quantitative View of the Regional Characteristics Involved in the Invest-
ment Strategies of Foreign Companies

D.A. Raluca, S.V. AlCCSANAIU. . . oot eeee e ettt e e ee ittt iaa it et a e st e e e e 1193
Spillover Effects of FDI within Manufacturing Sector in Malaysia

T.A. Masron, A H. Zulkafli, H. Ibrahim .......... Chesasanes Cererareresirann T T T 1204
FDI from Developing Countries lo Developing Counlnce Comubutmg at More Risky Location?

T.A. Masron, H. ADAUILAN, A AINFAN . . o o ot ot e ettt b aae s ettt i e st e e i aiaas s s ssasasssessssssaaacasasssossses 1212

Perceptions of Hotel Top Managers for Opportunitics and Strategic Collaboration with a Foreign Partner in Tourism Sector: An Applied
Research in Alanya Destination

H. Dogan, S. Barutgu, O. Nebioglu, 1. DOBAN . . .. v v vino ittt e s 1218
Trends in Turkey’s Terms of Trade from 1982 to 2011

B. CambazoBlu, H.S. Karaalp .. ..o .u e e ettt ie ettt e e 1228
Multinational Firms as Technology Determinants in the New Era Developing Countries: Survey in Turkey

N. Eryigit, H. Demirkaya, G. Ozciire .. ... e R R R R 1239
An Analysis of Internationalisation Behavior of Firms Through Activitics and the Case of Turkish Firms

T 21 ) R R 1247
Fiscal Policy and Foreign Direct Investment: Evidence from some Emerging EU Economies

M. GOndor, P.NIStOr .. v e v Peearesenn viararens R R R 1256
The Euro Effect on International Trade

LML CIndea, M. CINACA . o vt e v ve e e te e eas st et s e ie s e s e s s et a s s s 1267

Interest Rate Transmission and Exchange Rate Arrangements in lhc Central and Eastern Buropean Countries: Evidence from the Current
International Financial Crises

B. CAPrary, L IMNAIOV . .o u vttt ettt e e a e s e e e 1273
Strategic Trade Policy versus Free Trade

N0 0 011, Y R L P S 1283
Relationship between Real Oil Price and Real Exchange Rate: The Case of Turkey

S. Dogan, M. USIR0EIU, 8. DEIMCZ. . . o v vt vree ettt an st e et a st 1293
An Analytic Hierarchy Process Approach with a Novel Framework for Luxury Car Selection

S. Apak, G.G. Gogils, I.S. Karakadilar .. ... e coeanihsbi il cue i ns ek 1301

CamScanner ile tarandi


https://v3.camscanner.com/user/download

viil Contents

Managing Product Recalls: The Effects of Time, Responsible ve Opportunistic Recall Management and Blame on Consumers” Attitudes

F.Magno ........... . My Feepn NS R R EN s e bssbaanansus 1309
Exploring Fair Trade Allmvdc nnd l air 'Il'uk‘ Itrhnmx of Turkish Concumers

O Kirezh, ZK Kusen . P . . § badls 1316
Analysis on Young Consumers” Consumer Valoes and Their Attitndes toward Foreign Firms

A. Kavabagr, B Mucan, M. Tanven | covansensnis 1326
Identifying Dimensions of Attractiveness in I° mpln\rl Reanding: Fifects of Ape, Gender, uml( nrrent l mplnyml‘nl \hmc

E. Almagik, U Almagik 1316

Is Dacia-Logan Car Brand on the First Place of Romanian Youth Preferences? Testing the Influence of Advertising Campaigns with Nnn-
parametnc Statistics

MR Gabor. LC. Contin. .. N T R ra eI NI mY DR P 1344
The Impact of Soctal Media Marketing on Ihmd | u\all\

LB BrooBromss M. CIoek « . o oo v vnninariotvnrastassns iosecrsduisnnesssbiiassnisosisusesssesdssnionsesns edl e 1353
Does Brand Communication Increase llmnd Tnm Uw Empirical I!kuull on Global Mobile Phone Brands

S Azize, Z. Cemal, K. Hakan T I I I N I I L TTIT oy SN 1361
Compulave Buving Tendencies through Matenalistic and Hedonie Values among College Students in Turkey

SS Eren, F.Eroflu, G Hactogll . .o vcvviiisiis st itioniisiinareassasossasss T e 1370

The Effects of Internal Relationship Marketing on Superior Customer Relations as Competitive Performance: Evidence from Healthcare
Industry

I T S e 1373
Managing 2 Strategic Business Relationship in an Emerging Market: Advertising Agency-client Relationships in Turkey

T GHIS0Y . . i ivevnnsseesacssonnsotianiscancsntotiasisatiasecsinssaasnnss D D 1336
The Effect of Brand Satisfaction, Trust and Brand Commitment on Loyalty and Repurchase Intentions

A Ercis. S.Unall FB.Candan, HYaldimm . ..o viiei i e i chcesisnne S R R SRR PP 1395
Retail Store Location Selection Problem with Multiple Analytical Hierarchy Process of Decision Making an Application in Turkey

H Erbivik, S Ozean, KiKarabofa ... ..ot daia's @ ie e a8 i e e i B i e we 1405
The Slack Mechanisms in the Regulated Vs De-regulated Environment: The Empirical Study from Indonesian Manufacturing Business Units

Fuad, M. Svafruddin, D.Mu'id.........oooiiiiiiiiiiiiiiiia, veesevass coanan s s s ese s st ani e sansersnmencenie 1415
Determining the Size and Design of Flow Type and U-type Warehouses

E Cakmak, N.S. Gunay, G. Aybakan, M. Tanyas. . . ..o vvviniienieninnnnsnnnrons e e e e e e 1425
A Comparative Performance Analyze Model and Supplier Positioning in Performance Maps for Supplncr Selection and Evaluation

M.E. Bilisik, N. Gaglar, ON A, Biligik. . ..ottt ettt ettt ettt i e 1434
Stratzgic Management for Environmental Logistics Channel

B MO0 .« - - o ocioica oot oo asioiae e o oososss sanasaisanssnaesssnssasishindsnstsiishansensastansessassnssnnes 1443
The Selection of Global Suppl) Chain Risk Management Strategies by Using Fuzzy Analytical Hierarchy Process — A Case from Turkey

C. Sofyalioglu, B.Kantal .. ...........ciiivevinnnns e e e e a e e 1448
Integration of Strategic Management and Quality Assurance in the Romaman Higher Education

L EOIAOVERL <50 o e e ssisins siosnssmananissmnisiosohnseoisbssivessesniosisilolnssssediontonssssnnsassssantssisossenss 1458
Implementation of Quality Management System ISO 9001 in the World and its Strategic Necessity

L POEAE . o aiioniiiuiiiniasiotorenenreinsnncnnsnadsitabiitbaisaceedtssovass Chee s siaaab At diEn s aRRas Laeys 1466
The Relationship between Automobile Loans and Automobile Production Amount as a Key Factor for Production Strategy

Y.T. Yildirim, C. Akar, S. Akar, C. Celik..... T S R I N RN I L L T T T T SN 1476

Optimal Production Model for EVs Manufacturing Process in Turkcy A Comparable Case of EMQ/JIT Production Models for EVs” Battery
Production

B.Yidizz M. Ustaoglu. .........oovunnnnn.. T P 1482
Democratization of University Management for Quality Higher Education

A.Sen, K.E. Kabak, F. TUysiz, D. KuzaliQ. . .. ..o 0vurnvntriineeetnnnnetssnsrnnecseesosaneanentsasoasanstasssssansnnns 1491
Are the Members of Auto Supply Chains Successful in Building Good Supplier-buyer Relationships? A Survey of Turkish Automotive
Industry

1S, Karakadilar, B. SEZEN . ... .. oottt e e e 1505
'I‘.d.ing a Photo of Turkish Fishery Sector: A Swot Analysis

A. Gelik, I. Metin, M. Gelik.......... Reajbiein 3.9 5 ilns p o iuinie » 0 58 S U e o0 8 48 SEEnan 4 LR s n e e A SR 1515

Application of Combined SWOT and AHP: A Case Study for a Mnnul'nclunug Firm

A. Gorener, K. Toker, K. Ulugay. . ...........ovvuvr.nn, e E et EEaeairE et aEe st ant s ets et asateeesesebns 1525
Islamic Azad University Function Analysis with using the SWOT Model in order to Provide Strategic Guidelines (Case Study: Faculty of
Humanities)

T 1535
Analysis of the Turkish Consumer Electronics Firm using SWOT-AHP® Method

S. Scker, M. Ozglirler ....... s os ey e a4 nai e ees 8 mabienn 8 €0 8 8 o ninh n.g 606 e o pih e e F A D 8 s b et w G @ AL S LAV Y e s 1544
Hierarchical Model to Optimize Performance in Logistics Policies: Multi Auribute Analysis

F.De Felice, A, Petrillo. . oo et e e e e e 1555

CamScanner ile tarandi


https://v3.camscanner.com/user/download

Contents ix

Evaluating the Intended use of Decision Suppont System (DSS) by Applying Technology Acceptance Model (TAM) in Business Organiza-
tions in Croatia

Z. Dulcic, D Pavhic, 1 Silic . ... . R 1565
Forecasting Electncity Concumption with Nrurnl Networks and %unnm \'nhw Rurrun-n

G. Opcn, O F Demirel, 8 Zaim ... ! ' o 1576
Apphication of Game Theory Approach in Solving ﬂw Construction |‘min| Conflicts

A.S. Barough, M.V, Shoubi, MJE SK&NJE oo v v ianiiiriniiiiiiiiiiinis oo . e 1586
A Conceptual Model Proposal for Determinants, Form, I\mmnm and annmrr (1mlre in ﬁlmr;u Alliances

N. Geng, N. Alavoto, N O lyigon .o : T HISI18) T 4 exeione o 1594
Outsourcing Contracting Strategies from ‘\Wllfl s ﬂuk ,\ anl ()puum Amvm.u h llm«l on Trnmnuinn( osts

R (. " S N S S N S T R N R AT IR LE T Vevessea s 1601
Patterns of Merpers and Acguisitions in Turkey in the Fra of “New Normal™

GA OMA AO Tung, AZ- DIMA .. ..oovvitiniiniiineiiiiiaiiieiiii i R R 1611
The Elements that Determine the Sucvess of the Strategic Allies in “New Normal™

A Ucaktitrk, M. Bekmezeh, T UGARIIIR . . oottt et b 1618
An Assessment of Strategic Impontance of Credit Rntmg Agencies for Companies and Organizations

A Aldemir, D.Karsh .. ..o VAN T R LR I T 1623

CamScanner ile tarandi


https://v3.camscanner.com/user/download

Available online at www.sciencedirect.com

SciVerse ScienceDirect Proced iCI

Social and Behavioral Sciences
ER Procedia - Social and Behavioral Sciences 58 (2012) 830 — 841

ELSEVI

8" International Strategic Management Conference

Network based determinants of innovation performance in
yacht building clusters: Findings of the SOBAG projectt

Fulya Sarvan®, Gozde Giil Baser®, Can Deniz Koksal’, El;en Durmus®
Onur Dirlik®, Murat Atalay’, Fulya Almaz®, a

abedefe Akdeniz University, Antalya, 07070, Turkey

Abstract

This paper presents the findings of a research project that was conducted to analyze the network based
determinants of innovation performance in yacht building clusters of Turkey. The findings of this
research specifically address the research gap in literature on the determinants of the innovativeness and
competitiveness of yacht building firms, and also contribute to the discussion on the structural
characteristics of the business networks of industrial clusters. The paper presents the findings relating to
the innovation performance of 143 yacht/boat building firms included in the study and relates these to the
structure of their networks at local, national and global levels. The findings demonstrate that the only
network feature that has an impact on innovation performance is the total size of strategic alliances
rather than the total size of the local, national or global networks, and the expected association between
innovation performance and business performance is confirmed.
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Introduction

The modern yacht/boat building industry in Turkey, though having rich traditional roots in wooden
boat building crafts, remained as an unrecognized, underappreciated field of business for many segments
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of society. During the last twenty years this traditional wooden boat building craft agglomerated in some
geographical regions of Turkey transformed itself into a luxury yacht building business activity (Uyanik
& Sart, 2008). It is generally surprising for many people in Turkey to learn that for the last two years
Turkey ranked as the third country in the world receiving mega yacht orders (Global Order Book, 2011
and 2012) and as the fifth country in the total number of yacht orders delivered in the world
(www.ubak.gov.tr, 2010). This paper presents some important findings of a large research project that
aims to analyze the network based determinants of innovation performance in clusters through an
empirical study on the business networks of yacht building firms clustered in certain regions of Turkey
(pilot study was presented in Sarvan et al., 2011).

1. Theoretical Background and Research Hypotheses

This research project was based on theoretical work dealing with the innovation performance of cluster
firms embedded in multi-level business and information sharing networks. This topic rests on the
intersection of scholarly work on clusters, innovation and knowledge-based view of the firm. The origins
of clustering research date back to the work of Adam Smith (1776) and Alfred Marshall (1890) who
inspired many economists and management scholars to explore the dynamics of spatial agglomeration
(McCann and Folta, 2008). Paul Krugman (1991), Anne Lee Saxenian (1994) and Michael Porter (1990,
1998, 2000) were the forerunners of different research tracks conducted in various industries all over the
world (e.g. Rosenfeld, 1997; Lagendijk, 1999; Morgan, 2004). Clustering or agglomeration research
focused on two different research questions, one related with the geographical co-location of firms from
different industries and the other with the geographical clustering of firms from the same or related
industries. Marshall (1890/ 1920) was the first economist to emphasize the supply and demand based
factors (access to specialized labor, specialized inputs, technology spillovers and access to higher
demand) enjoyed by firms locating in the same region. Empirical findings of many different studies
confirmed these externalities, and demonstrated that clusters improved efficiency, innovation and
competitiveness in different ways (Singh, 2001).

The impact of clustering on knowledge and technology transfer and innovativeness has become an
important inquiry track in knowledge management research. Studies that explore the knowledge transfer
and technology spillovers in industrial clusters (Beijerse, 2000; Karlsen et al., 2003; Bathelt et al., 2004;
Dahl & Pedersen, 2004; Koo, 2005; Ostergaard, 2009; Morrison & Rabellotti, 2009) and the more
specific work on knowledge-based theory of the firm (Grant, 1996a, 1996b; Kogut & Zander, 1996;
Nonaka, 1994; Zander & Kogut, 1995) developed the idea that the real competitive power of firms
depends on their capacity to access information and create knowledge. The distinction between tacit and
explicit knowledge (Nonaka,1994) is important in understanding the significance of clusters for
knowledge transfer and creation. Tacit knowledge was first defined by Polanyi (1962) as knowledge that
is not expressed in words, that remains intuitive and unarticulated. Tacit knowledge is particularly valued
in the skill of a craft worker and the design know-how of an engineer. In contrast, explicit knowledge is
formally transferable in language and symbols, it can be codified in manuals, computer programs, training
programs, etc. (Adler, 1996). It is generally accepted that tacit knowledge can be more easily transferred
through close social contact with people possessing this kind of knowledge. Hence industrial clusters
attracted attention as a means of facilitating access to knowledge and information through social relations
and the concept of ‘social embeddedness’ forwarded by Granovetter (1985) became a key issue in
studying the impact of relationship networks on innovativeness and performance. Findings of the study
by Uzzi (1996) based on the concept of ‘structural embeddedness’ demonstrated that the chance of
survival of firms that succeed in combining embedded (strong) linkages with arms-length (weak) ties in
their relationship networks was the greatest. This study proved that embeddedness provides positive
returns only up to a certain level beyond which negative returns start being generated. This finding
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indicated the importance of investigating the arms-length linkages of firms besides embedded links as
also suggested by the concept of ‘strength of weak ties’ proposed by Granovetter (1983).

A number of academic studies have emphasized access to new knowledge as the most important direct
benefit of social capital (Adler & Kwon, 2002; Nahapiet & Ghoshal, 1998). In their theoretical work on
the intersection of social capital, networks and technology transfer, Inkpen and Tsang (2005) discuss how
networks provide access to knowledge, markets and technologies for firms. Three types of networks
discussed in this study are, intra-firm networks, strategic alliances and industrial districts, where strategic
alliances represent strong network ties relying on repetitive transactions and multiple knowledge
interfaces, and industrial districts represent weak ties relying on physical proximity. While the early
clustering research emphasized the benefits the cluster firms enjoy from geographical proximity
(Krugman, 1991; Porter, 1990, 1998, 2000; Saxenian, 1994), more recent work, though confirming the
importance of local linkages for knowledge spillovers, technology transfers and innovativeness,
demonstrated the significance of global linkages (Armatli-Koroglu, 2005; Asheim and Isaksen, 2002;
Bathelt et al., 2004; Eraydin and Armatli-Kéroglu, 2005; Simmie, 2003). Empirical work and
observations on the development of industrial clusters for more than 20 years have led scholars to widely
critisize the emphasis on internal dynamics and resources, and to direct attention to the global cooperation
and knowledge transfers among different types of networks and value chains. Overall conclusion to be
drawn from the recent studies is that it is worthwhile to investigate the effects of multi-level network ties
on the innovativeness of cluster firms.

Motivated by the recent findings of the relevant literature, the authors found it as a worthwhile
research topic to inquire the structural properties (number and strength) of in-cluster (local) and out-of-
cluster (national and global) business networks of firms operating in the yacht building clusters which are
expected to be linked to external markets with respect to their inputs and outputs, and to relate these
properties with the innovation and business performance of cluster firms. In accordance with the concept
of ‘structural embeddedness’ developed by Uzzi (1996) this study investigates the total size of the
relationship networks of yacht building firms, and more specifically questions their strength by asking the
number of (local, national and global) relations perceived as a source of information and also as a
strategic alliance. Basing on the findings of studies by Armatli-Kéroglu (2005) and Eraydin and Armatli-
Koroglu (2005), three hypotheses were developed: i) The total size of local network will have a positive
impact on innovation performance (H1); ii) the total size of national network will have a positive impact
on innovation performance (H2); iii) the total size of global network will have a positive impact on
innovation performance (H3). And relying on the literature on strategic alliances which supposes that
strategic alliances represent strong linkages in the business networks of firms another hypothesis was
developed to see if the size of such strong networks increased innovation performance: iv) The total size
of network accepted as strategic alliances will have a positive impact on innovation performance (H4).
Finally, it was also questioned whether there is a positive relationship between innovation performance
and business performance of firms (HS) as suggested by the relevant literature (Deshpande et al., 1993;
Hult et al., 2004).

2. Method
2.1. Universe and sample of the study

Preliminary data about the universe of the study were obtained from some official websites. According
to the sector report issued by the Turkish Ministry of Transportation in 2010, Turkey was indicated as
ranking the fifth country receiving yacht orders in the world with a share of 9% (www.ubak.gov.tr, 2010).
On the official website of the Chamber of Shipping, the total number of registered yacht builders was
indicated as 360 (62 in Istanbul, 48 in Antalya, 48 in izmir, 44 in Marmaris, 25 in Fethiye, 41 in Bodrum,
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45 in Black Sea Region, and 47 in other places) (www.dtoizmir.org, 2010). The authors of the study
conducted a series of data searching techniques to obtain a reliable list of firms actually operating in the
regions mentioned above, in order to be able to get in touch with a representative sample of firms from
each region. Internet sources provided various listings, member lists were requested from the Chambers
of Trade and Chambers of Shipping and from various associations or cooperatives formed by yacht/boat
building firms. Appointments for semi structured interviews were made with the top level managers of
the yacht building firms in these locations and during the visit the structured questionnaire developed by
the researchers were filled out by the same managers. Eventually a total of 143 firms (39 in
Istanbul/Tuzla-Pendik, 30 in Bodrum, 22 in Antalya, 16 in Izmir, 13 in Bartin and Cide, 7 in Marmaris, 5
in Fethiye, 5 around Yalova-Kocaeli, 4 in Manavgat and 2 in Bursa/Orhangazi) were interviewed during
the site visits. This sample in total represents 78% of yacht/boat building firms that were designated to be
in business as of the date of visit in the regions in the scope of the field study (respective percentages of
sample representativeness are 0.66 in Istanbul, 0.96 in Bodrum, 0.91 in Antalya, 0.76 in izmir, 0.65 in
Bartin and Cide, 0.87 in Marmaris, 1.00 in Fethiye, 0.85 around Yalova-Kocaeli, 1.00 in Manavgat and
0.50 in Bursa). Since the regions visited comprise the major yacht/boat building areas all over Turkey,
this study can safely boast to describe the situation in 78% of the industry.

2.2. Data collection tool

The structured questionnaire of the study was based on the objectives of the study, and it was
composed of 7 parts, the 1st pertaining to some relevant information about the firm; the 2nd pertaining to
innovation performance (scale adapted to the sector from the study by Varis & Littunen, 2010) and
innovativeness of the firm (scale adapted from the study by Calantone et al., 2002), the third pertaining to
the intellectual capital of the firm (scale adapted from the study by Kianto et al., 2010), the fourth
pertaining to the relational capital of the yacht building cluster (scale adapted to the sector from the study
by Molina-Morales & Martinez-Fernandez, 2006); the fifth pertaining to the local, national and global
linkages in the knowledge sharing networks of the firms (scale developed by the authors); the sixth
pertaining to the satisfaction with the performance of the firms (scale adapted from the study by
Venkatraman, 1989) and the seventh pertaining to some demographic information about the person
interviewed. The current paper will only discuss data concerning the first two parts and the fifth and sixth
parts of the questionnaire.

2.3. Findings
2.3.1. Descriptive statistics

The general profile of the sample firms regarding the dependent variables, namely innovation
performance and business performance, and the independent variables relating to certain dimensions of
the business and information sharing networks are summarized in Table 1. In discussing the findings
presented in this table, only four major clustering areas (Istanbul, Bodrum, izmir and Antalya) will be
included in the comparisons, since the other areas do not deserve to be handled as yacht building clusters.

2.3.1.1. Innovation performance

The innovation performance scale was adapted by the authors from the scale used by Varis & Littunen
(2010). The respondents were asked to reply for each item the degree of novelty introduced on a 5-
response scale. And in evaluating the results, only the first two responses were accepted as an innovation,
and the firm was given a score of one for each innovation area (product, process, marketing and
organization) if there was at least one item checked in that category. The other responses were coded as
‘no innovation’. The firms were given a score out of 4, depending on the number of accepted innovations
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for each category. The lowest average innovation performance was found in Istanbul (1.92 + 1.42) and
the highest in Bodrum (2.37 £+ 1.3). These measures indicated a quite modest degree of innovation
performance in all clusters.

2.3.1.2. Business performance

As the innovation literature assumes a positive relationship between innovation and performance,
another dependent variable measuring certain performance dimensions relevant for the sector was used to
evaluate performance. The scale was adapted from the subjective performance evaluation scale developed
by Venkatraman (1989). Business performance was measured on a 5-point Likert scale of satisfaction
asking the subjective evaluation of a list of performance measures by the interviewed managers. The
lowest business performance was found for Bodrum (2.72 + 0.6) and the highest for Istanbul (2.92 + 0.8).
All these measures also indicated a modest degree of business performance for all clusters.

Table 1. Descriptive Statistics

General istanbul Bodrum Antalya Free Zone izmir
DEPENDENT e R X o X 0 x o X 0
VARIABLES N % Sd N % Sd N % Sd N % Sd N % Sd
Innovation (product/
process/marketing/organization) 2.00 143 134 192 39 142 237 30 13 1.94 19 117 231 16 1.57
performance
Business Performance 291 143 08 292 39 08 272 30 06 2.8 19 1 279 16 L1
INDEPENDENT
VARIABLES

Business and information
sharing networks
Total size of multi-level

93.86 143 1.00 141 90.5 39 100 126 83.52 30 100 70 188.68 19 1.00 213 42.24 16 1.00 428

Networks
-Total size of local networks 2734 143 029 276 3328 39 037 27 30.53 30 037 28 39.21 19 021 33 13.56 16032 137
-Total size of national networks ~ 40.20 143 044 634 2294 39 025 34 3593 30 043 24 80 19 0.42 92 20.25 16 048 168

-Total size of global networks 2532 143 027 515 3428 39 038 65 17.06 30 020 18 69.47 19 037 8 843 16 020 123

Total size of networks

perceived as source of 55.39 143 1.00 865 47.17 39 100 56 48.79 30 1.00 51 148.09 19 1.00 173 27.24 16 1.00 32
information

-Total size of local networks

perceived as source of 17.40 143 031 202 18.89 39 040 171996 30 041 25 31.57 19 021 30 9.56 16 035 119
information

-Total size of national networks

perceived as source of 2232 143 041 343 1382 39 029 20 17.53 30 036 12 6126 19 041 75 12 16 044 108
information

-Total size of global networks

. . N 15.67 143 0.28 32 1446 39 031 20 11.3 30 023 14 55.26 19 037 68 5.68 16 021 925
perceived as source information

Total size of networks

. . 8.21 143 1.00 22 3.66 39 100 8.8 7.42 30 1.00 16 30.83 19 100 40 5.17 16 1.00 19.6
accepted as strategic alliances

~Total size of local strategic 2.8 143 034 606 233 39 064 61 443 30 060 89 415 19 013 53 312 16 060 574

alliances
-Totalsize of national strategic ¢ 143 033 gas 051 39 o014 12 153 30 021 28 1119 03 14 168 16 032 385
alliances
;‘i’;iz‘:emglobﬂS"meglc 283 143 034 943 082 39 022 14 146 30 020 46 1568 19 051 21 037 16 007 10

2.3.1.3. Business and information sharing networks

In accordance with the hypotheses explained above, the authors have developed a scale that inquires
the total size of the multi-level (local-national-global) business, information sharing and strategic alliance
relationships of firms. The items of the scale were specially prepared to fit the sector, including all types
of potential network actors grouped in four categories: Actors supporting production (suppliers and sub-
contractors), service providers (all sorts of consulting and services), marketing agents and information
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providers (competing firms, friends, public and nongovernmental organizations). The respondents were
asked to fill in the number of network actors they are affiliated with for each functional area (24 items) in
the corresponding level, and report also the strength of linkage with these actors by filling the columns to
indicate the numbers of actors in that category accepted as a source of information for the firm; and on the
third column the numbers of actors who are perceived as strategic partners. The perceived strategic
partnerships were taken as a measure of strong ties relying on repetitive transactions and multiple
knowledge interfaces, perceived information sources were taken as weak ties relying on information
exchange.

As will be seen in Table 1, the average size of multi-level networks varies between major yacht
building clusters. AFZ firms have the biggest average network (188.68 + 213) and izmir the smallest
(42.24 £ 43), Istanbul (90.5 £ 126) and Bodrum (83.52 £ 70) remaining in the middle. In these multi-level
networks, national ones generally comprise the highest part (48% in izmir, 43% in Bodrum, 42% in AFZ)
except for Istanbul (25%) for which this percentage refers to regions outside Istanbul, while for others
‘national’ stands generally for linkages with firms in Istanbul. Since Istanbul represents a metropolitan
area accommodating a lot of industries and other institutional structures, the firms located around Tuzla-
Pendik are able to form networks with the local suppliers and outsourcing firms.

This is why the highest percentage of local networks was reported for Istanbul (37%) and Bodrum
(37%), Izmir ranking the second (32%), and AFZ ranking the last (21%). These percentages also
represent the degree that each local cluster meets the business network needs of the yacht building firms.
The average global network size is the biggest for Istanbul (38%), AFZ (37%) following it closely,
Bodrum and izmir (20%) comparatively smaller.

This data reveals diverse network structures for each major cluster. AFZ cluster is dominated by
national and global linkages, Istanbul cluster is dominated by local and global linkages, Bodrum and
[zmir clusters are dominated by local and national linkages. The difference between AFZ and Istanbul
clusters reflects the fact that the national linkages for AFZ are situated mostly in Istanbul which constitute
local linkages for Istanbul firms. But they stand close to each other with respect to the weight of global
linkages. Bodrum and izmir, on the other hand have a much higher weight of national linkages (0.43 and
0.48 respectively). It can be derived from this data that Istanbul and AFZ clusters are much more
dependent on global markets for supplies and customers compared to Bodrum and izmir.

Another set of data relevant for this paper concerns the total size of networks perceived as a source of
information. Again, the average size of networks perceived as source of information varies between major
yacht building clusters. AFZ firms have the biggest average network (148.09 + 173) and Izmir the
smallest (27.24 £ 32), Istanbul (47.17 £ 56) and Bodrum (48.79 + 51) remaining close to the lower end.
The distribution of the network linkages perceived as source of information among local, national and
global levels reveals very similar network structures as the total networks. AFZ cluster is dominated by
national and global linkages, Istanbul cluster is dominated by local and global linkages, Bodrum and
Izmir clusters are dominated by local and national linkages in this category.

The total size of networks perceived as strategic alliances which represent strong ties with network
members was also investigated in this study. Again, the average size of networks perceived as strategic
alliances varies between major yacht building clusters. AFZ firms have the biggest average network
(30.83 =+ 40) and Istanbul the smallest (3.66 + 8.8), Bodrum (7.42 + 16) and Izmir (5.17 + 19.6) also
remaining quite low. The distribution of the strategic network linkages among local, national and global
levels demonstrates very similar network structure as the total network. AFZ cluster is dominated by
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national and global linkages perceived as strategic alliances, Istanbul cluster is dominated by local and
global linkages, Bodrum and [zmir clusters are dominated by local and national linkages.

2.3.2. Hypothesis testing

Data presented in Table 1 was used to test the hypotheses that i) the total size of local network will
have a positive impact on innovation performance (H1); ii) the total size of national network will have a
positive impact on innovation performance (H2); iii) the total size of global network will have a positive
impact on innovation performance (H3); iv) the total size of the network accepted as strategic alliances
will have a positive impact on innovation performance (H4); and v) there is a positive relationship
between innovation performance and business performance of firms (H5). Chi-square tests were
conducted for tables 2 to 5 to examine the differences between any of the groups of total size of network
in relation to the level of innovation performance.

Table 2. Relationship between the Total Size of Local Network and the Level of Innovation Performance

Total Size of

Level of Innovation Performance

Local Network No Innovation Low Medium High Total
(grouped as) Performance

(n) (%) (n) (%) (n) (%) (n) (%) (n) (%)
Small 16 0.22 28 0.38 20 0.27 10 0.13 74 100
Medium 7 0.18 16 0.41 11 0.28 5 0.13 39 100
Big 4 0.22 6 0.33 3 0.18 5 0.28 18 100
Very Big 4 0.33 5 0.42 3 0.25 0 0 12 100
Total 31 0.22 55 0.38 37 0.26 20 0.14 143 100

The linear by linear association Chi-square test value was used for Table 2 for significance test while 7
cells out of 16 (43.8%) have expected count less than 5. The results of this analysis as with the values of
linear by linear Chi-Square=0.361, df=1, and p=0.548, indicated no association between the groups of
total size of local network and the levels of innovation performance, p>0.05 (H1 is rejected).

Table 3. Relationship between the Total Size of National Network and the Level of Innovation Performance

Total Size of National

Level of Innovation Performance

Network No Innovation Low Medium High Total
(grouped as) Performance

() (%) (n) (%) (n) (%) (n) (%) () (%)
Small 16 0.36 14 0.31 10 0.22 5 0.11 45 100
Medium 7 0.18 11 0.28 13 0.33 8 0.21 39 100
Big 2 0.08 13 0.54 7 0.29 2 0.08 24 100
Very Big 6 0.17 17 0.49 7 0.20 5 0.14 35 100
Total 31 0.22 55 0.38 37 0.26 20 0.14 143 100

The results of this analysis as with the values of Pearson chi-square=14.362, df=9, and p=0.11,
indicated no association between the groups of total size of national network and the levels of innovation

performance, p>0.05 (H2 is rejected).

Table 4. Relationship between the Total Size of Global Network and the Level of Innovation Performance

Total Size of Global Level of Innovation Performance
Network No Innovation Low Medium High Total
( grouped as) Performance

() (%) (n) (%) (n) (%) (n) (%) () (%)
Small 24 0.25 34 0.36 24 0.25 12 0.13 94 100
Medium 4 0.18 8 0.36 5 0.23 5 0.23 22 100
Big 1 0.08 7 0.59 3 0.25 1 0.08 12 100
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Very Big 2 0.13 6 0.40 5 0.34 2 0.13 15 100
Total 31 0.22 55 0.38 37 0.26 20 0.14 143 100

The linear by linear association Chi-square test value was used for Table 4 for significance test while 9
cells out of 16 (56,3%) have expected count less than 5. Examination of the results of this analysis as with
the values of linear by linear Chi-square=0.834, df=1, and p=0.361, indicated no association between the
groups of total size of global network and the levels of innovation performance, p>0.05 (H3 is rejected).

Pearson Chi-square test value was used for Table 5 The linear by linear association Chi-square test value
was used for Table 4 for significance test while 4 cells out of 16 (25%) have expected count less than 5.
Examination of the results of this analysis as with the values of linear by linear Chi-square=2.754, df=1,
and p=0.097, indicated a significant association between the groups of total size of network accepted as
strategic alliances and the levels of innovation performance, p<0.10 (H4 is accepted).

Table 5. Relationship between the Total Size of Network Accepted as Strategic Alliance and the Level of Innovation Performance

Total Size of Network Level of Innovation Performance

Accepted as Strategic No Innovation Low Medium High Total

Alliance Performance

(grouped as) () (%) (n) (%) (n) (%) (n) (%) (n) (%)

Small 16 0.28 21 0.37 9 0.16 11 0.19 57 100

Medium 9 0.20 20 0.44 15 0.33 1 0.03 45 100

Big 3 0.19 6 0.37 4 0.25 3 0.19 16 100

Very Big 3 0.12 8 0.32 9 0.36 5 0.20 25 100

Total 31 0.22 55 0.38 37 0.26 20 0.14 143 100
Table 6. Relationship between Innovation Performance and Business Performance

Type of Performance Descriptive Statistics (n=143) Pearson Correlation  and Significance

)? Sd r p

Innovation 2.00 1.34

Performance 0.166 0.048

Business 291 0.80

Performance

Finally, to test the correlation between the type of performances, a Pearson correlation analysis was
conducted, and a weak but significant correlation (r=0.166) was found between innovation performance
and business performance and H5 was accepted, p<0.05.
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3. Discussion and Conclusion

This study provided valuable information regarding the yacht/boat building industry in Turkey. The
field study was conducted on 143 firms generally scattered (except for Bursa-Orhangazi) around the
coastal regions of Turkey. Some of those regions displayed more developed cluster features (istanbul and
Bodrum), some were newly developing into a cluster (Antalya), some had deteriorated but still had a
presence (Izmir), some had deteriorated in great respect (Marmaris and Fethiye), some had failed to
transform into modern yacht building cluster (Bartin and Manavgat), and some failed to attract
agglomeration of yacht building firms (Yalova-Kocaeli and Bursa). Among all these regions, only four
regions deserved to be analysed as yacht building clusters: Istanbul, Bodrum, Antalya and Izmir.
Attention to these clusters is expected to give an adequate idea about this industry.

The early cluster literature put the main emphasis on geographical proximity and local linkages,
generally paying less attention to external linkages. The proposition of this extensive volume of literature
concerning the positive relationship between innovation performance and local networks was tested (H1)
in this study and no association was found. This finding is important, because it refutes the importance of
the degree of clustering on the ability of firms to make innovations. The total number of business network
linkages any firm has established in its current locality depends on the existence of potential suppliers,
subcontractors, service providers, marketing actors and other information sharing firms and institutions in
geographical proximity to the firm. This data can also be taken as one of the major indicators of clustering
in the region. Therefore the general proposition of cluster literature was not confirmed in the context of
the yacht building sector. This result can be interpreted with the dependence of the sector on non-local
markets and suppliers for customers and supplies.

As proposed by more recent work which confirmed the importance of local and national linkages for
knowledge spillovers, technology transfers and innovativeness, but at the same time found some evidence
relating to the significance of global linkages in three industrial clusters of Turkey (Armatli-Koéroglu,
2005; Eraydin and Armath-Koéroglu, 2005) the impact of national (H2) and global networks (H3) on
innovation performance were also tested. No relationship was found between the size of the national
networks and innovation performance (H2 was rejected) and also between the size of global networks and
innovation performance (H3 was rejected). These findings may be explained with the fact that, though the
yacht building sector is heavily dependent on global supplies, this need is to a great extent met by several
big importers of yachting supplies generally located in Istanbul, rather than networking directly with a
major distributor of a yacht equipment or accessory. For this reason, most of the companies located in
regions other than Istanbul, indicate such linkages as national network ties, while firms in Istanbul
indicate them as local. This differential relative position of firms with respect to the geographical level of
major suppliers may be responsible for the insignificant association of local, national and global level
linkages with innovation performance. These propositions need to be tested in further studies.

As suggested by the literature on strategic alliances, the impact of strong network linkages on
innovation performance was also tested. This network is presumed to cover all local, national and global
business linkages that are perceived as strategic alliances by the firms. This proposition was tested and
significant relationship was found between the total size of networks perceived as strategic alliance and
innovation performance (H4 was accepted). From the above findings we draw the conclusion that for
innovation performance the factor that matters most is the total size of strategic alliances. This may be
due to the fact that arms length local, national and global linkages can only provide codified knowledge
which is available to anyone seeking them, but strong network ties can act as a source of tacit knowledge,
which is transmitted through trustful contacts among parties of a strategic alliance.
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Innovation literature generally assumes a positive relationship between innovation and business
performance (Han et al., 1998; Artz et al., 2010). This relationship was confirmed with a weak correlation
in this study (HS was accepted). There can be many reasons for this result. One possible explanation can
be based on the severe effects of global crisis on the yacht building sector. The field study of this research
coincided with a period that the effects of the global crisis were felt most severely in the yacht building
sector. In 2009 when the global crisis started to be felt, firms in this sector had projects in their hands
which kept most of them going for some time. But the global shock eventually affected the demand for
yachts all over the world when many second hand yachts and boats were put on sale for very good prices,
posing great difficulty in getting new orders. That is why there were many firms which quit business,
many others struggled to survive with minor maintenance and repair projects and still some others
lowered prices to subsistence levels. This situation may be responsible for the weak relationship between
innovation and performance.

The overall conclusion to be drawn about the state of the industry is that the recent global economic
crisis has hit the industry severely, causing many boat builders to quit business. Despite all the efforts of
the research team to find as many active firms as possible, only 185 firms were found to be in business
out of the expected 360 firms reported in official sources (www.dtoizmir.org, 2010). It can be safely
estimated that at least 40% of boat/yacht producers were out of business or had changed their scope of
activity. Under these conditions, the firms in the sample had either some long term projects that kept them
in business or they had diversified their business activities in order to survive the crisis. The average
innovation (2.00 £+ 1.34) and business (2.91 + 0.8) performance of the industry were found to be rather
modest. It is interesting to note that Istanbul and AFZ, remained under the industry average in innovation
performance (1.92 and 1.94 respectively), while business performance averages for four regions did not
differ much (between 2.79 and 2.92). Our analysis relating to the network based determinants of
innovation performance indicated the importance of strong linkages as proposed by the literature on
strategic alliances. Since these strong linkages were evenly distributed among local (.34), national (.32)
and global (.34) levels, we concluded that it was the strength of the network ties rather than the level of
ties that made an impact on innovation performance.

The overall policy implication to be drawn from this study can be summarized as follows: The yacht
building sector in Turkey has achieved an outstanding position in the world especially in mega yacht
segment, despite the adverse infrastructure conditions prevailing in most of the yacht building regions.
The role of public policy authorities should be framed as removing the barriers and uncertainties facing
the firms, providing proper infrastructure for the yacht building regions that promise to develop into
successful clusters. A proper understanding of the dynamics of innovation and competitiveness will help
authorities to design effective policies for this underappreciated sector.
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