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SUNUŞ 
ø]mir Ekonomi hniYersitesi øletiúim Fak�ltesi eY sahipli÷inde øletiúim Fakültesi DekanlarÕ Konseyi (øLDEK) 
ve øletiúim AraútÕrmalarÕ Derne÷i¶nin (øLAD) iúbirli÷i ile 26-28 Ekim 2020 tarihlerinde 2. Uluslararası Dijital 
Çağda İletişim Sempozyumu’nu oeYrimioi olarak geroekleútirdik. Sempo]\umda, Süreklilikler ve Kesintiler 
temasÕ\la, iletiúim alanÕnÕn farklÕ disiplin Ye \aklaúÕmlarÕndan gelen pek ook araútÕrmacÕ bir ara\a geldi. 
Belirlenen tema\a iliúkin tartÕúmalarÕn, g�n�m�] toplumlarÕnÕ Ye bu toplumlara iokin iletiúim s�reolerinin 
dinamiklerini daha i\i anlamak Ye \orumlamak ioin |nemli oldu÷u inancÕ\la \ola oÕktÕk. Son \Õllarda, \eni 
iletiúim teknolojilerinde tanÕk oldu÷umu] geliúmeler Ye orta\a oÕkan \eni med\a ekolojileri bu g|r�ú�m�]�n 
temelini oluúturmakta\dÕ. Sempo]\umun organi]as\on s�recinde orta\a oÕkan k�resel Covid-19 salgÕnÕ ise, 
úimdi\e dek so\ut |nermeler úeklindeki bu tartÕúmalarÕ, bir anda g�nl�k ha\at pratikleri haline d|n�út�rd�.  

deYrimioi ortamda geroekleúen sempo]\um, \eni iletiúim pratiklerinin ve teknolojilerinin ne denli vazgeçilmez 
oldu÷unun; dijitalleúme Ye sanal etkileúimli \aúam bioimlerinin g�n geotikoe ha\atÕmÕ]da daha fa]la \er 
edinece÷inin bir kanÕtÕ oldu. D�]enleme Kurulu �\eleri Ye katÕlÕmcÕlarÕn biroo÷u ioin \eni olan çevrimiçi 
sempo]\um dene\imi, farklÕ disiplinlerden Ye farklÕ co÷rafi konumdan ook sa\Õda bilim insanÕnÕn katÕlÕmÕ\la 
baúarÕ\la tamamlandÕ. øletiúimin farklÕ alanlarÕndan, halkla iliúkiler Ye reklamcÕlÕk, med\a, kadÕn oalÕúmalarÕ, 
sa÷lÕk iletiúimi, sinema Ye dijital med\a ile d|nemin gere÷ine u\gun olarak CoYid-19 salgÕnÕnÕ kapsa\an geniú 
bir \elpa]ede toplam 27 paralel oturum geroekleútirildi. A]erba\can, Kanada, Yunanistan Ye Ku]e\ KÕbrÕs ile 
birlikte �lkemi]in pek ook iletiúim fak�ltesinden toplam 130 akademis\enin katÕldÕ÷Õ etkinlikte 107 bildiri 
sunumu \er aldÕ. Sempo]\umda, uluslararasÕ alanda |nde gelen akademis\enlerden Prof. Dr. Guda Yan Noort, 
Prof. Dr. Philippe Meers Ye Dr. Ece Algan daYetli konuúmacÕ olarak \er aldÕ. A\rÕca bilimsel \a\Õn \apma 
konusunda Akademik Ya\ÕncÕlÕk |]el paneli d�]enlendi. TamamÕ oeYrimioi olarak \�r�t�len sempo]\umun, 
iletiúim alanÕnÕn geliúimine katkÕsÕnÕn \anÕ sÕra \akÕn gelecekte sÕkoa dene\imle\ece÷imi] sanal geroeklik Ye 
artÕrÕlmÕú geroeklik gibi ileri teknolojilerle yürütülecek bilimsel etkinliklerin habercisi oldu÷una inanÕ\oru]. 

Sempo]\umun geroekleútirilmesinde katkÕda bulunan iletiúim fak�lteleri dekanlarÕna, bilim kuruluna, 
bildirileri\le katkÕ Yeren akademis\enlere, hakemlere, oturum baúkanlarÕna Ye d�zenleme kurulunda g|rev alan 
ve b�y�k bir |zveriyle oalÕúan meslektaúlarÕmÕ]a teúekk�rlerimi]i sunarÕ]. 

  
Prof. Dr. Ebru U]uno÷lu      Prof. Dr. Aysel Aziz 
ø]mir Ekonomi hniYersitesi     øLAD BaúkanÕ 
øletiúim Fak�ltesi DekanÕ  
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Foreword 

As the Faculty of Communication at øzmir University of Economics, we have organized the 2nd International 
Communication in a Digital Age Symposium on 26-28 October 2020, with the collaboration of the Deans 
Council of Communication Faculty (ILDEK) and The Communication Research Association (ILAD). With the 
symposium theme (dis)Continuities, we set off to bring together researchers from different paradigms and 
disciplines, believing that discussions on issues of continuities and changes would contribute to our 
understanding of the communication processes inherent to contemporary societies. The developments we have 
been witnessing in recent years in communication technologies and the new media ecologies that stem from 
them formulated our basis for choosing this theme for the symposium. The Covid-19 global pandemic that 
emerged in the midst of the organization transformed our abstract and theoretical concerns into an integral part 
of our actual everyday life practices. 

The symposium that took place on an online environment convinced us all once again how indispensable new 
communication technologies and practices have become, all the while proving that digitalization and virtual 
forms of socialization are to become ever more present in our lives. Despite the online symposium experience 
being a new one for almost all of the organizing committee members and the participants, it was a successful 
event with the involvement of a large number of researchers from around a variety of different geographies. A 
total of 27 panels have been organized on a large variety of topics that included public relations and advertising, 
media studies, Zomen¶s studies, gender studies, health communication, cinema and digital media studies, and 
of course, related to the current conjuncture, the Covid-19 pandemic. 130 academics joined the symposium with 
107 presentations from Azerbaijan, Canada, Greece, T.R.N.C. and many communication faculties from Turkey. 
Internationally renowned researchers Prof. Dr. Guda van Noort, Prof. Dr. Philippe Meers and Dr. Ece Algan 
joined the symposium as keynote speakers. Furthermore, a special Academic Publishing Panel has been 
organized where the struggles, processes and guidelines of academic publishing have been discussed. We truly 
believe that this symposium, which was realized fully on an online environment, will contribute to the 
development of the field of communication studies and will be the forbearer of many more academic activities 
that we will realize in the near future through contemporary technologies such as virtual reality and augmented 
reality. 

We offer our thanks to all those who have contributed to this event, including the deans of the communication 
faculties who have supported the symposium, the scientific committee, academics who have contributed with 
their presentations, referees, panel chairs, and our colleagues who have worked in the organization committee 
with the utmost devotion. 

  
Prof. Dr. Ebru U]uno÷lu      Prof. Dr. Aysel Aziz 
øzmir University of Economics     President, ILAD 
Dean, Faculty of Communication     
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YAPAY ZEKÆ KULLANAN ùøRKETLER VE INSTAGRAM¶DAKø DøYALOJøK 
øLETøùøM BødøMLERø: BøR ødERøK ANALøZø dALIùMASI 

 
Ahmet Ayhan1, Hedi\e A\do÷an2 

 
TRSOXP 5.0, EQd�VWUL 4.0¶ÕQ geOLúPeVL\Oe bLUOLNWe de÷LúeQ WRSOXPXQ LhWL\aoOaUÕQÕ beOLUOe\eQ Ye gLdeUeQ bLU 
WRSOXP ROaUaN WaQÕPOaQPaNWadÕU. BX LQVaQ PeUNe]OL WRSOXPXQ aPacÕ, VLbeU aOaQÕ fL]LNVeO aOaQ LOe b�W�QOeúWLUPeN 
ve böylece dengeleyici bir sistem aracÕOÕ÷Õ\Oa WRSOXPVaO VRUXQOaUÕQ RUWa\a oÕNPaVÕQÕ |QOePeNWLU. BX WRSOXPOa 
bLUOLNWe, WRSOXPXQ heU �\eVLQLQ bLU dL÷eULQe Va\gÕ dX\dX÷X Ye bLU OLdeU ROPa SRWaQVL\eOLQLQ ROdX÷X e÷OeQceOL Ye 
eWNLQOLN bLU LQVaQOÕN d�]e\LQe XOaúPaN SOaQOaQPaNWadÕU. BXQXQ geUoeNOeúebLOPeVL aPacÕ\Oa, b�\�N 
PLNWaUOaUdaNL YeULOeU, VLbeU RUWaPOaUdaNL NXOOaQÕcÕOaUdaQ fL]LNVeO aOaQOaUÕQa d|Q�N ROaUaN WRSOaQPaNWa Ye daha 
sonra yapay zekâ \ROX\Oa aQaOL] edLOPeNWedLU Ye bX aQaOL] VRQXoOaUÕ NXOOaQÕcÕOaUÕQ fL]LNVeO aOaQOaUÕQda oRN oeúLWOL 
amaçlaUOa X\gXOaPa\a geoLULOeceN e\OePOeU LoLQ dLNNaWe aOÕQPaNWadÕU. BX dXUXP, |]eOOLNOe \aSa\ zekâ kullanan 
úLUNeWOeULQ dL\aORMLN LOeWLúLP LONeOeUL ba÷OaPÕQda IQVWagUaP¶da hedef NLWOeOeUL LOe QaVÕO LOeWLúLP NXUdX÷X VRUXVXQX 
g�QdePe geWLUPeNWedLU. BX ba÷OaPda, bX oaOÕúPa FRUbeV OLVWeVLQde LON RQda \eU aOaQ \aSa\ zekâ úLUNeWOeULQLQ 
IQVWagUaP Va\faOaUÕQÕ KeQW Ye Ta\ORU¶ÕQ (1998) geOLúWLUdL÷L dL\aORMLN LOeWLúLP LONeOeULQL NXOOaQaUaN LoeULN aQaOL]L 
LOe LQceOePeNWedLU. BX LQceOePe \ROX\Oa oaOÕúPa úLUNeWOeULQ geQeO e÷LOLPOeULQe \|QeOLN bLOgLOeU VXQPaNWadÕU.  
 
Anahtar Sözcükler: Yapay zekâ, WRSOXP 5.0, IQVWagUaP, dL\aORMLN LOeWLúLP, LoeULN aQaOL]L 
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AI-USING COMPANIES AND DIALOGIC COMMUNICATION ON INSTAGRAM:  
A CONTENT ANALYSIS STUDY 

 
Society 5.0 is described as a society which determines and meets the needs of a society changing with the 
development of Industry 4.0. The objective of this human-centered society is to integrate the cyber space with 
the physical one, and to hinder the emergence of social problems via a balancing system. With this society, it 
is planned to reach an entertaining and active level of humanity, in which each member of the society has 
respect for each other and has the potential to become a leader. In order to make this happen, big amounts of 
data are collected from the users on cyber space regarding their physical space, and later analyzed through 
artificial intelligence (AI), and the analysis results are taken into account for actions to be taken in various way 
in the physical space of these users. This prompts the question of how the AI-using companies communicate 
with their target audience on Instagram with regard to dialogic communication principles. Accordingly, this 
study content-analyses the Instagram pages of the top ten companies using AI technology listed by Forbes, 
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utilizing the dialogic communication principles by Kent and Taylor (1998). This study provides information 
regarding the general trends of companies. 
 
Keywords: Artificial intelligence, society 5.0, Instagram, dialogic communication, content analysis 
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